
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

REAL FANS FOR REAL CELEBRITIES 



WELCOME TO MYFANTRAC 

 
 
 

“SOCIAL MEDIA IS INCREASINGLY CHARGING FOR PREMIUM 
CONTENT BUT THE CELEBRITY RECEIVES NOTHING – MYFANTRAC 

IS THE SOLUTION. WITH MYFANTRAC THE CELEBRITY RETAINS 
OWNERSHIP RIGHTS OF THEIR MEDIA AND WE SHARE EVERY £ WE 

MAKE WITH THE CELEBRITY.” 

 
 
 
 
 
 
• MyFantrac is a premium-content platform offering top-flight sports stars, teams, celebrities and musicians the opportunity to significantly recoup their on-line / 

digital commercial value.   
• The platform presents a one-stop shop for all the celebrity’s fans – with a Free Fan area amalgamating their social media and positive news feeds then offering the option of 

making small micro purchases like single photos to download or videos through to a monthly Premium fan subscription to the entire site.  
• Using the MyFantrac App, the Celebrity can update all their social media or just exclusive content to MyFantrac – with just the one App.   
• MyFantrac work with 2 million global retailers to create the Celebrity’s “My Store” allowing them to sell a range of products from keyrings to Rolex watches, and earn 

commission not only on the goods for sale, but anything their fans buy from any of the 2 million retailers. 
• MyFantrac partner with the Dentsu Aegis Corporation to provide sponsored apps from their clients such as Uber and Expedia, even though these are free for the fan, the 

Celebrity gets paid for every download.  
• MyFantrac source advertising partners for the celebrity’s page (subject to their agreement) from our extensive contacts with brands throughout the world, earning the 

celebrity additional revenues. The Celebrity remains in full control of who advertises on their page unlike on Facebook, Twitter or Instagram. 
 
• If the celebrity wants to sell their own products via the page then 100% of the revenues remain theirs.   
• There is no charge to the celebrity for the site or any of the extensive MyFantrac support or the opportunity to take advantage of the MyFantrac partnerships. 
• Unlike other social media platforms, where the celebrity has to pay to market to their fans, with MyFantrac the Celebrity retains joint ownership of all of the fan data and has 

the ability to market to them directly rather than having to use third parties organisations like Facebook, Twitter or Instagram. 



COMMERCIAL OPPORTUNITY 

 
 
 
 

Based on the experience of our existing clients we would anticipate that the celebrity converts between 1% and 10% of their social media following to subscribers at 
a recommended £5 per month. In addition we would expect to add significantly to that with revenue from downloads, sponsored free apps, games and the celebrity’s 

store of products from 2 million retailers globally and advertising revenues from celebrity’s site. 
 
 
 

 

Based on a 1 M Twitter following: 
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INCOME TO THE CELEBRITY BASED ON REVENUES OF £50 PER ANNUM GENERATED FROM 
“MY STORE”, PREPAID CREDIT CARD, VOUCHERS AND SPONSORED APPS 

 

INCOME TO THE CELEBRITY ON SUBSCRIPTION @ £2.5 PER MONTH PER FAN (WHICH IS 
50% OF THE SUBSCRIPTION)  

 

Following a major deal signed by MyFantrac celebrities will 

now be able to launch their own pre-paid Credit and Debit card 

through Mastercard carrying their favourite photos of themselves 

- the “must have” accessory for every fan’s wallet or purse!  Celebrities will not 

only earn revenue from each fan that subscribes for one but will earn an ongoing 

revenue on all purchases made with the card. The celebrity will be able to give 

their fans discount vouchers from their favourite stores and restaurants each time 

the voucher is redeemed the celebrity will receive a commission from any money 

spent, thus allowing another passive revenue stream for the Celebrity 

 

TOTAL CELEBRITY EARNINGS PER 
ANNUM BASED ON  

1%           £ 800 K 

 

10%  £ 8 M 
 

 
SCHEDULED DEVELOPMENTS 

 



GLOBAL REACH
 

 

LATIN / SOUTH AMERICA 

 

MyFantrac has signed an agreement with the 

largest Talent agency in Latin/South America, 

which represents all the talent from Grupo Televisa, 

the largest Spanish language channel in the world. 

 
 
 
 
 
 

EUROPE 
 

 
Major celebrities have signed from many European 

countries whether they be soap stars, film stars, 

sports stars, DJs or musicians with the numbers 

growing on a daily basis. Celebrities include 

Daniela Katzenberger from Germany, the 2nd most 

followed German woman on Facebook, former 

French international footballer Djibril Cisse Grigory 

Leps, Russia’s highest grossing singer of all time, 

Scotty T from Geordie Shore and winner of 

Celebrity Big Brother in the UK. 
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MyFantrac has created numerous 

unique ways for the celebrity to 

interact with their fan base, 

enhancing the experience for both. 

Through constant developments, 

MyFantrac looks to create innovative 

ways for celebrities to monetise their 

fan base without the fan having to 

pay for it. 

MyFantrac continues to sign 

celebrities and partnerships globally. 

 

 

NORTH AMERICA 
 

MyFantrac has an agreement with MasterCard to 

provide pre-paid co-branded Celebrity credit 

cards globally. 

Dave Castell, global head of brand and retail for 

AOL/Microsoft has joined the MyFantrac team. 

 

 

 
 
 

 

ASIA 
 

We have signed Anggun, the presenter of Asia’s 

Got Talent to the platform, and at her request she 

has been appointed as Ambassador promoting the 

platform throughout the region. 

MyFantrac has signed the Indian Cricket Captain 

MS Dhoni – the highest paid cricketer in the world 

and one of India’s leading sporting personalities 

with a Facebook following of 30 million, as well as 

other cricketers from the region such as Pakistan’s 

Wahab Riaz. 

In China MyFantrac is working with telecom 

providers to develop and provide a pre-installed 

app to their client base in China. Working with the 

State Owned Telecom Providers means MyFantrac 

celebrities will be able to monetise their fan base in 

regions where social media channels are banned. 

  

  
 
 
 
 

AFRICA 
MyFantrac has signed several Premier League 

footballers including Cameroonian Sebastien 

Bassong and Democratic Republic of Congo 

Youssouf Mulumbu 



  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FANTRAC APPS 
Fantrac has teamed up with Dentsu Aegis Corporation, the largest digital agency in the world 

with a turnover of £17 billion, to offer sponsored apps on behalf of their clients. This allows 

celebrities the opportunity to offer free to download apps to their fans. Even though the fan 

pays nothing to download the apps from companies like Uber, Expedia and Hotels.com, the 

celebrity is paid revenue for every download made by a fan. 

 

The fan benefits from having access to a huge range of useful apps that they would use in 

their everyday lives for free, whilst generating an income for their celebrity. For the celebrity, 

they build brand partnerships with some of the leading brands in the world, who will pay them 

for access to these fans, whereas through traditional social media this is done for free. The 

potential revenues that can be generated are huge and can be generated from anywhere in 

the world, thus enlarging the celebrities’ global footprint. It also allows celebrities to generate 

revenues from the casual fan as well as the diehard fans. Celebrities can only benefit from a 

relationship with the world’s leading agency and leading brands as fans like to see their 

celebrity alongside such brands  

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FANTRAC FAN SHOP 

Fantrac has teamed up with over 2 million retailers worldwide 

including massive online retailer Amazon, allowing celebrities 

the opportunity to offer products from any of them to their fans, 

anything from a key ring to a Rolex watch. Through the 

celebrities online Fantrac shop the celebrities can offer the fans 

a wider range of merchandise. An example could be the 

clothes that they see the celebrity wearing when they are not in 

the public eye, jewellery, technology or even their weekly food 

shopping. The celebrity can show a range of products, but if 

the fan clicks through to the retailer and decides to buy 

something else from any of the 2 million retailers, they will be 

tracked so that the celebrity continues to earn revenue from 

them, not exclusively from the products displayed in the 

celebrity store. 

 

 

The benefits to the fan are obvious as they have access 

to buy a much wider range of products that they would 

like to buy anyway, whilst at the same time financially 

supporting their celebrity. For the celebrity, they have the 

opportunity to generate a massive revenue trail by 

plugging into the fans everyday expenditure and earning 

a commission every time the fan makes a purchase 

across a far wider range of products than previously, 

without the need to outlay money to hold stock. This also 

allows the celebrity the opportunity to earn revenues from 

fans that live in other regions or indeed other countries, 

as the retailers are global and purchases can be made 

from over 200 different countries in a range of local 

currencies. 

 

A good example of where this can prove valuable is through the data analytics of fan 

expenditure that allows the celebrity to give commercial partners much more precise 

marketing information about the fans globally and details of the buying habits of fans. 

This precise information allows the celebrity to charge a higher fee for sponsorships or 

endorsement deals. The celebrity earns money from all purchases ensuring an ongoing 

passive revenue stream to the celebrity even from the casual fan. 

 



Fantrac has teamed up with massive 

online retailer Amazon, allowing 

celebrities the opportunity to offer games 

across all formats and hardware 

products. This means celebrities can 

offer anything from a game itself to 

consoles, head phones and accessories 

to their fans, with every purchase 

generating a commission for the 

celebrity. Through the celebrities online 

Fantrac shop the celebrities can offer 

the fans a wider range of merchandise, 

all of which generate a commission for 

the celebrities. An example could be the 

latest high profile games. The celebrity 

can show a range of products, but if the 

fan clicks through to Amazon and 

decides to buy another game, or 

something completely different from the 

site, they will be tracked so that the 

celebrity continues to earn revenue from 

them, not exclusively from the products 

displayed in the celebrity store. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FANTRAC GAMES 

The benefits to the fan are obvious as 

they have access to buy a much wider 

range of products that they would like 

to buy anyway, whilst at the same time 

replicating the life style of their 

favourite celebrity. For the celebrity, 

they have the opportunity to generate 

a massive revenue trail by plugging 

into the fans everyday gaming 

expenditure and earning a commission 

every time the fan makes a purchase 

across a far wider range of products 

than previously, without the need to 

outlay money to hold stock. This also 

allows the celebrity the opportunity to 

earn revenues from fans that live in 

other regions or indeed other 

countries, as Amazon are one of the 

leading global retailers and purchases 

can be made from over 200 different 

countries in a range of local 

currencies. 

 

A good example of where this can 

prove valuable is through the data 

analytics of fan expenditure that 

allows the celebrities to give 

commercial partners much more 

precise marketing information about 

the fans globally and details of the 

buying habits of fans. This precise 

information allows the celebrity to 

charge a higher fee for 

sponsorships or endorsement 

deals. The celebrity earns money 

from all purchases ensuring an 

ongoing passive revenue stream to 

the celebrity even from the casual 

fan. 

 



Fantrac  has teamed up with over 7,000 

retailers in the UK allowing celebrities the 

opportunity to offer  vouchers to their fans, 

ensuring special discounts for their fans on 

items that they would purchase in their 

everyday lives. Discounts are available at 

retailers such as Argos, JD Sports, Tesco 

and WHSmith, restaurants such as Pizza 

Express, Zizzi’s and Loch Fyne through to 

fast food outlets and coffee shops such as 

Starbucks, Costa and McDonald’s, ensuring 

there is something for everyone. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FANTRAC FAN VOUCHERS 

The benefits to the fan are obvious as they 

save money in all aspects of their lives, 

whether they are buying a lawn mower, 

jewellery or a coffee. For the celebrity, they 

build brand loyalty with the fans by giving 

such offers and also generate a massive 

revenue trail by plugging into the fans 

everyday expenditure and earning a 

commission on everything their fan spends. 

 

A good example of this is where the celebrity offers a 50% discount off the 

bill at Pizza Express, a great saving for the fan, but the celebrity will earn 

a commission on everything spent by the fan in the restaurant as the 

voucher will have a unique identifying code. This could prove a great way 

to generate revenues even when the celebrity is enjoying a quiet period in 

their schedule. As there is no cost to the fan to receive these offers, it 

means that celebrities can now generate money from the casual fans, that 

wouldn’t necessarily normally spend money on merchandise. 

 



 

  

FANTRAC PREPAID CREDIT CARDS 

Fantrac  has teamed up with Mastercard allowing 

celebrities the opportunity to offer  prepaid branded 

credit cards to their fans without the need for credit 

checks or the requirement to be over 18 years old,  

ensuring all fans both young and old and 

regardless of credit history  can carry their celebrity 

image in their wallet or purse. The cards will allow 

the fans the opportunity to make purchases online 

and in person, as well as offering preferential rates 

on foreign currency when they travel overseas. 

The card is also plugged into a rewards scheme 

whereby the fans can earn points to spend on 

merchandise, experiences or even tickets to watch 

their favourite celebrity. 

 

The benefits to the fan are obvious as they earn 

rewards points whilst spending  money in all aspects 

of their lives, whether they are buying airline tickets or 

their weekly shop at Tesco, giving a meaningful 

benefit to their reward points, whilst at the same time 

buying into the lifestyle of the celebrity. For the 

celebrity, they build brand loyalty with the fans by 

giving fans the opportunity to show their support for 

the celebrity, just as they would by wearing the shirt or 

other merchandise and also generate a massive 

revenue trail by plugging into the fans everyday 

expenditure and earning a commission every time the 

fan tops up the card and on everything their fan 

spends on it. This also allows the celebrity the 

opportunity to earn revenues from fans who live in 

other regions or indeed other countries, as the card is 

global and can be offered in different currencies. 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A good example of this is where parents can top up a celebrity card for their child each 

week with their pocket money, allowing the child the ability to shop online safely without the 

parent having to disclose their credit card details. The other benefit to the child is that they 

are not carrying sums of cash around and are less likely to be bullied and have cash stolen 

from them. More and more children need the flexibility of spending their pocket money 

online, particularly if they want to buy celebrity merchandise but live in another region of the 

country or even abroad. The celebrity earns money from the top up of the card and again 

when money is spent on the card, regardless of what is purchased ensuring an ongoing 

passive revenue stream to the celebrity even from the armchair fan. 

 

Multi Currency Card providing ability to hold  
fourteen different currencies on one card 

Up to 70% cheaper than UK debit and credit cards 

Up to 80% cheaper than OTC cash exchange 

MasterCard card allowing global use at ATMs and 
retail outlets 

Instant online currency exchange and top up 
service 24/7 – 365 days a year 

Exchange at the InterBank rate for a fixed fee  

50% discount at over 2,500 restaurants across the 
UK 

Transfer money instantly between cards 
 

All cards embossed with Membership number 

FANTRAC PREPAID CREDIT CARDS 



  
FANTRAC ADVERTISING 

Fantrac  can include advertising around the celebrity’s profile on the site, 

which is very different to the way traditional social media is currently 

operating. At the moment, on site such as Facebook, Twitter or Instagram, 

the celebrity would have no say in what was advertised around their brand, 

which we feel is completely unacceptable. This can often cause problems for 

celebrities with potential sponsors or endorsement. Imagine you have just 

signed a lucrative deal with Nike and suddenly Adidas advertisements appear 

around your page. This is what you are exposed to on traditional social media 

sites. Fantrac allows the celebrities to select categories that are not 

acceptable to them, either because they don’t want their fans exposed to 

them, such as gaming companies or fast food companies, or indeed they can 

ensure that no one competitive to their sponsors is included, so if you have a 

deal with Nike, no one offering any competitive products would be allowed to 

advertise. This ensures there is no embarrassment for the celebrities with 

their sponsors. In addition, it may be that the celebrity can offer their 

sponsors the advertising positions as a part of a more lucrative deal. The 

other major problem with traditional social media is that whilst the social 

media platforms clearly monetise the brand through advertising, none of the 

revenue is shared with the celebrity, whereas on Fantrac the celebrity 

receives payment of 50% to reflect the importance of their brand, and full 

control over the brands that appear. 

 

In early 2017 Fantrac will also include sponsored advertising, 

which will allow the celebrity to be paid for each view of a video 

advertisement by one of their fans. The fans will be able to 

earn rewards points for free, simply by watching the adverts 

which will typically be 30 seconds long. The beauty of this is 

that fans all over the world, some who live in regions where 

they may not be able to afford the cost of celebrity 

merchandise still have the opportunity to own some, whilst 

again helping their celebrity generate additional revenues. It 

ensures that celebrities can start to earn revenues from fans 

who were previously only fans in name, wherever they may be 

in the world ensuring that those supporting the celebrity are 

proactively involved with earning it revenues on a daily basis. 

 

The benefits to the fan are that due to the 

detailed back end analytics on the 

Fantrac platform, advertising can be 

streamed to the fans based around 

subjects that are of interest to them. For 

example, if we learn through the 

intelligent news feed that a fans favourite 

holiday destination is France, then there 

could be offers and advertisements 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

FANTRAC INTELLIGENT NEWS FEED 

The fan benefits from having access to everything that interests them 

in the one location. The celebrity benefits from keeping the fan 

engaged for longer periods of time, increasing the value to advertisers 

and sponsors and offering a unique place for fans to visit for 

everything they have a passion for. Fantrac will run sponsored news 

feeds through the service, which will generate passive revenues for 

the celebrity, whilst at the same time giving the fans advertising that is 

directly linked to their interests and passions. 

 

In the next version of the news feed that will be launched in 

early 2017, it will be possible to filter the news stories 

emotively so that only positive news stories will appear in the 

feed, protecting both the fan and celebrity from any negativity. 

Fantrac has created an intelligent news feed, which 

allows the celebrities the opportunity to offer the fan 

the chance to access news stories about the 

celebrity from sources globally. The celebrity would 

in essence create their own celebrity focussed global 

news channel, without the associated costs, ensuring 

the fan can pick up on all of the news worldwide. In 

the next phase of development, the fan will be able 

to choose key words, like the name of their favourite 

musicians, their favourite holiday destinations etc 

and each fan will have a bespoke news feed based 

on their favourite topics, ensuring the fan is kept 

entertained and remains on the channel for a much 

greater period of time. The main reason this is 

important for the celebrity, is that it means that any 

advertising around the page carries a far greater 

value due to the data analytics that can be provided. 

At present, the average time spent per page on the 

internet in the UK is 20 seconds, compared with 

Fantrac, where the average user is engaged for 30 

minutes. 



  

FANTRAC REWARDS PROGRAMME 

Fantrac  has introduced a rewards programme centred 

around the relationships it has forged with Mastercard, 

Dentsu Aegis Corporation, Amazon and the many other 

global brands, allowing celebrities the opportunity to 

offer  reward points for their loyal fans to collect and 

redeem against merchandise or “money can’t buy” 

experiences. The fans can earn points whilst making 

savings at the same time through the Fantrac voucher 

scheme offered by the celebrity to them. They can earn 

additional points for purchases of not only celebrity 

merchandise, but anything they buy from any of 

Fantrac’s 2 million retail partners, earning them points 

for purchasing things they would normally want to buy 

in their everyday lives. Fans will also have the 

opportunity to earn rewards points from the celebrity’s 

pre paid credit card, initially when they buy the card 

and also each time they use it to make a purchase. If 

for example a fan uses their celebrity pre paid credit 

card to make a purchase through one of the Fantrac 

partner retailers, there will be the opportunity for the fan 

to earn double points, ensuring they can reach the 

rewards twice as quick. 

The celebrity can also reward their fans by offering them the 

opportunity to earn points by simply downloading apps that are 

free to download and at the same time earn their favourite 

celebrity additional revenues. This is a great way to reward the 

celebrity’s loyal fans. Fantrac could work with the celebrity 

working out the different reward options and levels required to 

achieve them. These could range from simply earning discounts 

on merchandise, to entry into prize draws for unique 

experiences, which could include concert tickets, right through 

to a meet and greet with the celebrity on set when filming or 

backstage at a concert. In addition, we would run a charitable 

programme behind the rewards scheme that would allow fans to 

donate some of their reward points to charities of the celebrity’s 

choice, which could be local or indeed global charities. 

 



 

 

 

FANTRAC REWARDS PROGRAMME 

In early 2017 Fantrac will also include sponsored 

advertising, which will allow the celebrity to be paid 

for each view of a video advertisement by one of 

their fans. The fans will be able to earn rewards 

points for free, simply by watching the adverts 

which will typically be 30 seconds long. The beauty 

of this is that fans all over the world, some who live 

in regions where they may not be able to afford the 

cost of celebrity merchandise still have the 

opportunity to own some, whilst again helping their 

celebrity generate additional revenues. It ensures 

that celebrities can start to earn revenues from fans 

who were previously only fans in name, wherever 

they may be in the world and will act as a useful 

mechanism to grow their fan base overseas and 

ensure that those already supporting the celebrity 

are actively involved with them. 

 

The benefits to the fan are obvious as they earn rewards 

points whilst spending  money in all aspects of their lives, 

whether they are buying airline tickets or their weekly 

shop at Tesco, giving a meaningful benefit to their 

reward points, whilst at the same time financially 

supporting their celebrity. For the celebrity, they build 

brand loyalty with the fans by giving fans the opportunity 

to show their support for the celebrity, just as they would 

by wearing branded merchandising and also generate a 

massive revenue trail by plugging into the fans everyday 

expenditure and earning a commission every time the 

fan spends money. This also allows the celebrity the 

opportunity to earn revenues from fans who live in other 

regions or indeed other countries, as the rewards 

programme is global and can be offered to all fans of all 

ages. 

 


